
 

 

 

 

 
 
 
 

 

FOR IMMEDIATE RELEASE 

PRODUCE FOR KIDS LAUNCHES STOCK THE FOOD PANTRIES INITIATIVE 

Donations to directly support Feeding America’s COVID-19 Response Fund 

ORLANDO, Fla. (April 16, 2020) –  Produce for Kids has provided more than 12 million meals* to families in 
need through Feeding America® over the years and now the organization is looking to rally the produce 
industry and beyond to support Feeding America’s COVID-19 Response Fund through its new Stock the Food 
Pantries fundraising initiative. On April 1, Feeding America announced an estimated $1.4 billion in additional 
resources will be needed over the next six months to provide enough food for people facing hunger  - a 30% 
increase to the baseline operating cost of its 200 member food banks nationwide.   

As a Guiding Partner of Feeding America, Produce for Kids’ Stock the Food Pantries will serve as a source to 
funnel monetary donations direct to the COVID-19 Response Fund. The fund will ensure the most affected 
areas in the U.S. will receive funding as it is received. Feeding America is working with government leaders to 
ensure the emergency response includes strong supports in food, funds, and flexibility for federal nutrition 
programs.  
 
“Produce for Kids was founded on the idea of giving back and at this time we knew we needed to rally our 
industry as a way to funnel available funding to people in need. Feeding America’s COVID-19 Response Fund 
is offering a direct line for us to do that,” said Trish James, vice president of Produce for Kids. “We are working 
hard to develop relevant content daily and plan to promote the Stock the Food Pantries website regularly so 
families and the industry can easily access information and content they need and make direct donations.” 

As donations are made direct through Stock the Food Pantries, donor logos will be highlighted on the Stock the 
Food Pantries website and included in all social media messaging around the initiative in an effort to 
cohesively spotlight the impact of the produce industry. 100% of all donations will go directly to the COVID-19 
Response Fund. 

Visitors to the Stock the Food Pantries website will also find links out to resources from the Feeding America 
network as well as content around helping families cope with these trying times through healthy family kitchen 
and home activities, Healthy Family Project podcast episodes, Food Rx videos and content from contributing 
Produce for Kids psychologist, Dr. Stephanie Smith and registered dietitian, Sally Kuzemchak. In addition to 
consumer resources, Produce for Kids will also be adding resources for produce companies looking for 
assistance in getting food to food banks and other ways they can help outside of a monetary donation.  

School closures, rising unemployment and rising poverty due to quarantine and stay-at-home orders will 
disproportionately impact people already facing hunger and could result in an estimated additional 17.1 million 
people experiencing food insecurity, an increase of 46%, based on projections using Feeding America’s Map 
the Meal Gap data. 
 
“Our first priority is the millions of individuals, families and seniors who rely on food banks for help,” said 
Feeding America CEO Claire Babineaux-Fontenot. “Our member food banks are always there to help 
throughout the year and in times of disaster. This fund will advance their ability to respond efficiently and 
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effectively in their communities so that food is not added to the list of worries for families during this pandemic.” 
Babineaux-Fontenot added, “We cannot do it alone.” 
 
*$1 helps provide at least 10 meals secured by Feeding America on behalf of local member food banks.  
 

### 

Graphics are available for download  and a video message from Trish James, Produce for Kids, vice president 
can be found on our You Tube page. Please feel free to embed video as needed.  

About Produce for Kids® 

Produce for Kids® believes in creating a healthier generation. As a cause marketing organization, Produce for 
Kids creates programs that provide easy, fun, and inspiring recipes. Since its creation in 2002 by Shuman 
Farms, Produce for Kids has raised more than $7 million to benefit children and families. To learn more about 
Produce for Kids and healthy eating, visit www.produceforkids.com, Facebook, Twitter, Pinterest or Instagram. 

About Feeding America 

Feeding America® is the largest domestic hunger-relief organization in the United States. Through a network 
of 200 food banks and 60,000 food pantries and meal programs, we provide meals to more than 40 million 
people each year. Feeding America also supports programs that prevent food waste and improve food security 
among the people we serve; educates the public about the problem of hunger; and advocates for legislation 
that protects people from going hungry. Individuals, charities, businesses and government all have a role in 
ending hunger. Donate. Volunteer. Advocate. Educate. Together we can solve hunger. 
Visit www.feedingamerica.org, find us on Facebook or follow us on Twitter. 

 
 
 


